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The goal of this campaign was to
drive broad awareness of the
30KM message among All
Adults.
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" Delivered Planned
Impressions CPM

62 / 13002,564 €4.15

Ceb

rvView —

20

a4 TkTok  1.252355\.  6201,543 9,406,419%3.87
‘ ."
Total 3,668,804 12,466,609 17, 4GSR0/ 5 €401 &2.76 €1.82 165,908
’ " s ‘ \ ‘////
B | S 1 Social from 11th Dec - 31st Dec. T " campaign optimised tow each objective.
s We both male éi’ales on a platforms, Meta & TikTok.
*  Soci ving: Meta 0.09% and TikTok 1.5%




Soclal Creatives - Meta, R&F core

School Girl
3 sec Video views: 248,890
Impressions: 3,207,686
Reach: 1,340,755



Soclal Creatives — Meta, Reach core’

School Girl - VID School Girl - Static
3 sec Video views: 499,833 Link clicks: 968
Impressions: 568,975 Impressions: 11,119,691

Reach: 478,400 Reach: 838,806



Social Creatives - TikTok core

- L
® For You ®  For You For You

RSA
L& haghaidh srdideanna nios
sabhdilte agus n.. EZ=3

RSA RSA
L& haghaidh srdideanna nfos L& haghaidh srdideanna nios
sabhdilte agus n.. EZ=23) ' sabhdilte agus n.. EZ=3)

School Girl TopFeed School Girl TopView School Girl In Feed
2 sec Video views: 343,385 2 sec Video views: 1,106,718 2 sec Video views: 16,243
Impressions: 3,582,612 Impressions: 3,145,597 Impressions: 262,546

Reach: 1,131,054 Reach: 887,487 Reach: 256,012



Social Creatives - Snapchat core

Road Safety Auth...

r\—F{SA\ 18aie\30k; Baile 30K IS)DN RSA
N Tmdmsseliedil ann el
Tabhalr cualet ar

School Girl - VID School Girl- Static
3 sec Video views: 143,412 Link clicks: 1,183
Impressions: 692,011 Impressions: 823,904

Reach: 143,412 Reach: 164,960



Social Insights - Meta core

Reach Impressions Reach Impressions
18-24 25-34 35-44 45-54 55-64 65+
Female Male

The campaign resonated better with Females between the age group of 25-34. The overall reach was recorded
at 1,991,420.

The campaign achieved a total of 8,002,564 impressions which is 28% more than planned impressions which is
due to CPM's being lower than planned.



Social Insights - TikTok core

* The campaign achieved a total of 9,406,411 impressions which is 66.64% more than planned impressions.
* Reach was recorded at 640,237 which is 45.18 % of the total '18 to 34" audience.

« The Cost Per Mille (CPM) was €5.35, ( showcasing cost efficiency in delivering 1,000 impressions). This high
CPM is due to Top View and Top Feed campaigns.

* The campaign utilised €50,230.19 and delivered noteworthy outcomes, not only in terms of impressions
and reach but also with 139,918 clicks and 1,122,961 2" video views at a Cost per click of €0.36

* The static asset 'School Girl' scored as the top performing ad with 838K Reach and 11 M impressions.






>2rVIeW -,
§ Delivered Planned
Impressions CPM

549

€2.20

L 961,57 /3795 400 3.789.608 139 4 <11 €0.40
Snapchat 338,6} 6.240.000 6,312 c1 f
y / |
C Twitter 5 )

- 400,910 3,960,000 4,828,718

e This activityt ran on.So Dec. The campaign optimised towards a Reach o
 We targeted all adults © the platforms; Meta, TikTok, Snapchat and Twitter.
» Social has ajﬁTR% 0 %, TikTok 0.27%, Snapchat 0.27/% and Twitter 0.67%.

y/
s
v
Ih

Total €1.80




Social Creatives — Meta

@ Road Safety Authority Irefand b4

30Km/h for safer, greener, more liveable
communities 230K Town

30Km/h in urban areas e e

Pigeon - VID
3 sec Video views: 5,040
Impressions: 65,537
Reach:57,267

@ Road Safety Authority Irefand X s

30Km/h for safer, greener, more [iveable
communities 230K Town.

sae

30Kmvh in urban areas RN

Cycle - VID
3 sec Video views: 37,778

Impressions: 1,222,861
Reach: 682,786

@ Roac Safety Authority Ireland X -
Sponzcored L

Our new 30km/h campaign aims 1o raise
awareness of the benefits of 30km/h zores in
urban areas. These include benefits _See more

50

——

Learn more

30Kmvh in urban areas

Garden- VID
3 sec Video views: 23,273
Impressions: 449,077
Reach: 331,665

@ Road Safety Authority Ireland X

30Km/h for safer, greener, more liveable
communities 230KTown.

“sa e

30Kmv/h in urban areas A e

Old Man - VID
3 sec Video views: 5,787
Impressions: 89,408
Reach: 72,293

core

@ Road Safety Authority Irefand X

30Km/h for safer, greener, more liveable
communities 230KTown

rsae
30Km/h in urban areas

Schoo Girl - VID
3 sec Video views: 8,316
Impressions: 173,380
Reach: 137,039




Social Creatives — Meta

@ Road Safety Authority Ireland 3¢

Cur new 30km/h campaion aims to raise
awareness of the benefits of 30km/h zones in
urban areas. These inciude benefits _See more

Safer | Groaner | More Lieable

30Km/h in urban areas Learn more
This campaign aims o rai..

Old Man - Static
Link clicks: 826
Impressions: 600,732
Reach: 386,342

@ Road Safety Authority ireland X

Qur new 30km/h campaign aims to raise
awareness of the benefits of 30kmuh zones in

urban areas. These include benefits _See more

el
20Km/h in urban areas Learn more
This campaign aims to rai..

School Girl - Static
Link clicks: 83
Impressions: 188,371
Reach: 161,548

@ Road Safety Authority Ireland X

Qur new 30km/h campaign aims to raise
awareness of the benefits of 30km/k zones in

urban areas. These inciude benefits _See more

30Km/h in urban areas Learn more
This campaign aims o rai..

Cycle - Static
Link clicks: 648
Impressions: 754,037
Reach: 525,634

@ Road Safety Authority Ireland 3¢

Cur new 30km/h campaign aims to raise
awareness of the benefits of 3Ckm/k zones in
urban areas. These inciude benefits _See more

/_/
SORRLE
it

(.
N

>3

i

vie
=0 FEA
Safer | Groener | More Lwabile

on ety

30Km/h in urban areas Learn more
This campaign 3ims %o rai..

Pigeon - Static
Link clicks: 1,822
Impressions: 1,295,791
Reach: 632,422

core

@ Road Safety Authority Ireland 3

Cur new 3Ckmy'h campaign aims to raise
awareness of the benefits of 3Ckm/h zones in
urban areas. These inciude benefits _Sa= more

30Km/h in urban areas Learn more
This campaign aims o rai.-

Garden - Static
Link clicks: 101
Impressions: 196,355
Reach: 164,554




Social Creatives - TikTok

* For You

\[)
Pre

Cycle - VID
3 sec Video views: 36,253
Impressions: 688,612
Reach: 504,341

Pigeon - VID
3 sec Video views: 37,313
Impression: 567,925
Reach:435,171

Garden- VID
3 sec Video views: 56,008
Impressions: 921,054
Reach: 607,787

OldMan - VID
3 sec Video views: 64,800
Impressions: 764,103
Reach: 544,740

core

. . )
A -

=

=Y
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RSA

30Km/h in urban areas

Schoo Girl - VID
3 sec Video views: 52,156
Impressions: 847,914
Reach: 577,652




Social Creatives - Twitter (English)

@ Road Safety Authority Ireland 3¢ 3

@ Road Ssfety Authority Ireland 3¢ 3 @ Road Safety Authority Ireland 3¢ 3 @ Road Ssfety Authority relard 3¢ 3
Cur new 3Ckmv/h campaign aims to raise DR s Sponsoned - & .
awareness of the benefits of 30km/h zones in Qur new 30km/h campaign aims to raise Qur new 30km/h campaign aims to raise

Cur new 30km/h campaign aims to raise

: = 2 X - -n - . < & 30 : i z an
urban areas. These includs benefiss  Ses o awareness of the benefits of 30kmuh zones in awareness of the benefits of 30kmv/k zones in awareness of the banefits of 30km/k zones in

urban areas. These include benefits _See more urban areas. These inciude benefits _See more

urban areas. These inciude benefits _See maore

20Km/h in urban areas Learn more 30Km/h in urban areas Learn more 3.(;;".,”., in urban areas

’ Learn more
This campaign aims to rai.. This campaign 3ims o rai..

This campaign 3ims %o rai..

Old Man - Static School Girl - Static Cycle - Static Pigeon - Static
Link clicks: 847 Link clicks: 886 Link clicks: 817 Link clicks: 751
Impressions: 481,543 Impressions: 501,194 Impressions: 487,054 Impressions: 467,312
Reach: 208,464 Reach: 227,106 Reach: 219,524 Reach: 206,604

core

@ Road Safety Authority Ireland X i

Cur new 3Ckmy'h campaign aims to raise
awareness of the benefits of 3Ckm/h zones in
urban areas. These inciude benefits _Sa= more

Garden - Static
Link clicks: 866
Impressions: 528,706
Reach: 228,243




Social Creatives - Twitter (Irish) core’

RSA Ireland & @RSAlreland RSA Ireland & @RSAlreland
Le haghaidh sraideanna nios sabhailte a
agus nios glaise a bhfuil sé nios éasca
maireachtail orthu.

Le haghaidh sraideanna nios sabhailte
agus nios glaise a bhfuil s€ nios éasca
maireachtail orthu.

“BAILE 301"

m

8

VISION

ZER0 HSA
Nics sdbhdilte | Nios glaise |
Nios éasca malreachtail ann Tabhalr cualrt a RSAN

Nics sabhdilte | Nios glaise |
Nios éasca malreachtdil ann

www.rsa.ie www.rsa.ie

Mathaloni s 0o maith aoma ag Mothaionn sé go maith tiomaint ag

el 30km
School Girl - VID School Girl- Static
3 sec Video views: 53547 Link glicks: 1,183
Impressions: 759,927 Impressions: 803.640

Reach: 185,230 Reach: 1198,554



Social Creatives

@ Roal: Safew Authority Ireland x :

30Km/h :fe T, gresrer, mors lveable
‘-—- Town

e
30Km/h in urban areas Laa Mo

Pigeon - VID
3 sec Video views: 5,040
Impressions:506,443
Reach:218,262

@ Road Safety Authority Irefand X s

30Km/h for safer, greener, more [iveable
communities 230X Town

30Km/h in urban areas R me

Cycle - VID
3 sec Video views: 39,467

Impressions: 509,845
Reach: 215,831

Twitter

@ Roac SaferyAl.thvny Ireland X -
.

Our new JVnh campaion 3ims 1o raise
awareness of the be-e of 3 'P. /hzones in
urban ar=as. These nclu

Learn more

30Kmvh in urban areas

Garden- VID
3 sec Video views: 36,752
Impressions: 462,351
Reach: 201788

@ Rmc Safer{Amhcrhy Irefand X H

A0Km/h f ¢ safer, . gresrer, mors liveable
communities 230K Town.

“sa e

30Kmv/h in urban areas o e

OldMan - VID
3 sec Video views: 39,697
Impressions: 432,801
Reach: 195,467

core

@ Road Safety Authority Irefand X s

30Km/h for safer, greener, more liveable
communities 230K Town

rsae

30Km/h in urban areas Learn more

Schoo Girl - VID
3 sec Video views: 36,004
Impressions: 451469
Reach: 137,039




Social Crea

e pra 0P

- 3010

ives — Snapchat

Cycle -VID

3 sec Video views: 19,602 3 sec Video views: 21,403
Impressions: 538,255 Impressions: 548,849

Reach:164,479

Garden - VID Schooal Girl - VID

Old Man - VID

Pigeon - VID

3 sec Video views: 21,655
Impressions: 559,862
Reach: 158,848 Reach: 166,064

3 sec Video views: 23,138
Impressions: 569,545
Reach: 166,064

3 sec Video views: 18,390
Impressions: 524,239
Reach: 164,283



Social Creatives - Snapchat core’

- ppoup TOBEA

Old Man - Static School Girl - Static | Cycle - Static Pigeon - Static Garden - Static
Clicks: 1,810 Clicks: 1,931 Clicks: 1,875 Clicks: 2,250 Clicks: 1,723
Impressions: 669,368 Impressions: 707,853 Impressions: /04,788 Impressions: 796,870 Impressions: 693,307

Reach: 189,705 Reach: 191,175 Reach: 198,046 Reach: 210,871 Reach: 201,234



Social Insights —Meta core

Reach Impressions CPM (cost per 1,000 impressi... Reach Impressions 3-second video plays

1.35M 1.4UM
€£3.10

332K
€4.13 €411
1.25M 363K
301K
€3.12
€297 €3.02
219K
815K
779K 187K
T02K
597K
1.60M

Ads on Reels

187K Reach

235K [ Impressions

82.1K 293K .
TSSK 31 @ 3-second video plays
187K
34 8K 138K
25 4K 235K 248K
13.0K
BN M=
25-34, Female 25-34 Male 186-24, Female 3544, Female 18-24, Male 35-44, Male

* In this activity, females outperformed by achieving 89.11% more impressions than males at an average

CPM of €2.00.

» Users in the 25-34 cohort drove the highest impressions at 29%. CPM was highest for 35-44 cohort at €41.13 for
females and €4.11 for males.

« 4 30M of impressions was gathered by Facebook & Instagram feed followed by Instagram stories.

We reached out to 81.62% of our target audience with this activity.

4.50M




Social Insights — TikTok core’

The campaign achieved a total of 3,789,608 impressions which is 33% more than planned impressions.
Reach was recorded at 961,577, which is 55% of the total '18 to 34" audience.

The Cost Per Mille (CPM) was €1.18, ( showcasing cost efficiency in delivering 1,000 impressions. This is
below the benchmark (€1.90).

The campaign only utilized €4,147.20and delivered noteworthy outcomes, not only in terms of
impressions and reach but also with 10,280 clicks and 5,105 link clicks at a Cost per click of €0.40

The video asset 'Cycle' scored as the top performing ad with 56,008 3 sec Video views and 921,054
Impressions.



Social Insights - Twitter core

The campaign achieved a total of 4,828,718 impressions which is 27.34% more than planned impressions.
Reach was recorded at 400,910, whichis 25% of the total '18 to 34' audience.

The Cost Per Mille (CPM)was €1.52, showcasing cost efficiency in delivering 1,000 impressions. This is
below the benchmark (€2.10).

The campaign only utilized €7,338.23 and delivered noteworthy outcomes, not only in terms of
impressions and reach but also with 32,435 clicks and 9,475 link clicks at a Cost per click of €0.77

The video asset 'Cycle' scored as the top performing ad with 39,467 3 sec Video views and 509,845
iImpressions.



Social Insights = Snapchat core'

The campaign achieved a total of 6,312,936 impressions which is 32.95% more than planned impressions.
Reach was recorded at 338,689 whichis 26.05% of the total '18 to 34" audience.

The Cost Per Mille (CPM) was €1.00, which the lowest among all the platforms. This is below the
benchmark (€1.90).

The campaign only utilized €6,289.60 and delivered noteworthy outcomes, not only in terms of

impressions and reach but also with 17,094 clicks at a Cost per click of €0.37 which the lowest among all
the platforms.

The static asset 'Pigeon' scored as a top performing ad with 2,250 clicks and, 796,870 impressions.






3O0KM English

Overall, the View Through Rates (VTR)
were very strong.

The highest performing VTR of BVOD
delivered on RTE at 98%, closely
followed by ALL4 at 96% and VMS at
93%.

YouTube Trueview VIR slightly behind
benchmark of 30%, but still delivered
well at 26%.



SOKM English

core

Supplier Completion Rate CPCV Spend Reach Freq Impressions
Core Programmatic 94% €0.04 €17,204 N/A N/A 566,546
YT Skippable 20s30s 27% €0.03 €5,881 516,896 1.8 925,815
YT Skippable 60s90s 24% €0.03 €3,931 357,443 1.4 509,335
Sky 100% €0.03 €3,077 48,428 1.9 92,015

Completion Rate CPCV

Core Programmatic 30%-85% €0.03

YouTube Skippable 30%-35% (30s) €0.03
10%-15% (>30s) €0.05



ns slightly

SOKI\/I Engllsh VOD mpress'i

1,650,000
" 1435150 Market Insight/Context

- this was

il ol o |

4,000 566,546 higher than planned.

Programti;” - YT Skippable Sky

= ® Planned ® Actual .



30KM Irish

Overall, the TVRs were very
strong.

The highest performing VIR of
BVOD delivered on All4 and
VMS at 97/%, RTE delivered at
95%.

You Tube Non-Skip delivered
within the benchmark of
80%-85% at 82%.



30KM Irish

core

Supplier Completion Rate CPCV Spend Reach Freq Impressions
Core Programmatic 2% €0.03 €20,353.2 N/A N/A 778,099
YT Skippable 82% €0.01 €5,689.5 826,877 1.3 1,078,643

Completion Rate CPCV

Core Programmatic 85%-90% €0.03
YouTube Non-Skip 80%-85% €0.02



Insights:

English 1st-1/th

CPM for 60s,90s is almost €1.5 higher than
205,30s, €0.5 higher than planned

VTR for 60s,90s is lower than 20s,30s, but still
higher the benchmark (10%-15%)

VTR for VOD (30s only) is higher than the
benchmark (80%-85%)

For 20s,30s, 45% of all impressions were served on
smart phone, followed by more than 1/3 of
impressions on Connected TV

For 60s,90s, almost half of the impressions were
delivered on Connected TV

Irish 11th-31st

Connected TV served almost 80%
of all YT impressions

The ad performed the best during
Thursday-Saturday with the

highest number of impressions
served and high VIR






TVR

150

Planned

214.33

Actual

Market Insight/Context

Delivery vs Affording is looking much
better than vs Plan because
December was surprisingly soft and
because the penalties ook to not
have been as heavy as the ones
applied on the buysheet so the
Planned targets may be deceptive.



TV - Programming

Channel

RTE1
Virgin Media One
RTE1

RTE1
Virgin Media Two
Virgin Media One

RTE1

RTE1

RTEZ2

Virgin Media One

DENE

02/12/2023
04/12/2023
09/12/2023

06/12/2023
13/12/2023
03/12/2023
13/12/2023
02/12/2023

02/12/2023

14/12/2023

Programme

The angelus
News at 5:30
Lotto

Today
Ucl: newcastle v ac milan post
Living with lucy sé
Today
A beautiful day in the neighbourhood

Uefa women's nations league - roi v
hungary:post

The tonight show s/

TVR’s
5.35

5.18
4.23

Sl
2.85
2.70
2350
2.21

2.14

2.12






core

OOH Recall

Total

Female

Male

40% 41% 41% 42% 42% 43% 43% 44%

B Average Bus Shelter Recall ~ B Bus Shelter Recall



core

RSA Design Ratings

m\ery Good ® Good ™ Average Poor

FEMALE

MALE

ALL




core

HOW W

D

LL T+

-FEC]

CANNING?

-UTU

e




core







RADIO

1st — 31stMarch

Adults

NEWSEILS
Media Central
98FM
Today FM
GCalway Bay FM
KFEM
Midwest Radio
Tipp FM
Spin 103.8
iRadio NE
Cork's Red FM
Dublin City FM
RTE Radio
RTE 2FM
Raidio na Life

2,383,150

Delivered Reach

30KM Topline Results

TV

1st — 31st March
Adults

RTE
VMS
Sky
TG4
Medialink

2,480,000

Delivered Reach

VOD

15t — 31t March
Adults

Delivered
lmMmpressions

SOCIAL

15t — 31t March
Adults

Snapchat
TikTok
Facebook/Instagram

24,377,868

Delivered
Impressions

OOH

1st — 31st March

DigiTower

Bus Shelter
Applegreen Digital

Adshel Live

Transvision
Commuter Square

" ppounTOBEA

304 TOW

Safer | Greener | More Liveable

core

DIGITAL
AUDIO

1st — 31t March
Adults

Delivered
ImMmpressions




oy
THANK YOU
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