
 

 
 

European	Road	Safety	Charter	

Call	for	Good	Practices		-	to	enter	the	selection	for	the:	

Excellence	in	Road	Safety	Awards	2017	

Deadline	to	submit	nominations:	March	31st,	2017	

								Submit	to	charter@paueducation.com	

	

SECTION	1:	INFORMATION	ABOUT	YOUR	ORGANIZATION	

	 Please	fill	in	here	 Instructions	

Name	of	the	
organization	

	

VOZIM,	Institute	for	Innovative	Safe	Driving	Education	(Zavod	
VOZIM)	

	

Type	of	organization	 SME	 	
Large	business	 	
Association	 x	
Education/Research	institution	 	
Local/regional	authority	 	

	

Please	tick	one	box	

Organization	main	
activity	

Nonformal	education	 Activity	field	

Country	 Slovenia	 Country	of	the	
organization		

Website	 www.vozim.si	 Organization	
website	

Contact	person	 Barbara	Kos	 For	the	follow-up	
of	the	application	

Contact	person’s	
position	

Project	manager	 	

Contact	person’s	email	
address	

barbara@vozim.si	 	

Contact	person’s	phone	
number		

0038670222261	 	



 

 
 

Partners	in	the	initiative	 Renault	Slovenia,	media	Agency	Publicis	Slovenia,	DARS	(Slovenian	
Motorways	Company);	Europlakat,	Prevozi.org	(ride	sharing	
platfrom),	Police	

Your	main	partners	
in	delivering	the	
road	safety	activity	

	

	

	

SECTION	2:	DESCRIPTION	OF	THE	INITIATIVE	

	 Please	fill	in	here	 Instructions	

Date	of	start	and	end	
of	the	initiative		

Socila	media	campaign	“Don’t	text	and	drive!”	

29/01/2016	to	15/04/2016	

The	advocacy	in	still	on	going.		

The	initiative	
can	be	new	or	
the	continuity	
of	already	
existing	
activities.	It	
can	have	
ended	
recently	or	be	
still	in	process.	

Departments/persons	
involved	internally	

David	Razboršek,	director	(Zavod	VOZIM)	

Barbara	Kos,	project	manager	(Zavod	VOZIM)	

3	victims	of	road	accidents,	on	wheelchairs	(Zavod	
VOZIM)	

Katja	Kavčič	(media	Agency	Publicis	Slovenia)	

Tine	Lugarič	(media	Agency	Publicis	Slovenia)	

Barbara	Randić	(Renault	Slovenia)	

In	the	case	of	
persons,	
indicate	their	
positions.	

Geographical	scope	of	
the	activities	

Slovenia	 Indicate	
where	the	
activities	were	
implemented.	

Summary	of	the	
initiative		

We	wanted	 to	 raise	awareness	among	young	adults	 (18-
25)	 and	adults	 about	 the	problem	of	 dangerous	 and	 too	
frequent	use	of	mobile	phones	while	driving.	We	used	all-
Slovenian	 ride	 sharing	 platform,	 which	 is	 used	 daily	 by	

Describe	the	
initiative	
indicating		the	
subject,	its	



 

 
 

thousands	 of	 young	 people	 and	 all	 communication	
between	 them,	 for	 arrangements	 of	 co-rides,	 is	 made	
through	SMS.	For	young	passengers,	who	have	chosen	to	
drive	with	us,	we	have	prepared	a	surprise	for	them,	that	
brought	 them	 closer	 to	 possible	 fatal	 consequences	 of	
using	a	cell	phone	behind	the	wheel.	Responses	of	young	
people	were	launched	in	a	video	on	social	networks	.	This	
gave	 rise	 to	 the	 all-Slovenian	 deal	 with	 the	 issue	 in	 the	
media,	schools	and	other	relevant	settings.		

aims	and	the	
main	activities	
it	involves.	

Max:	100	
words	

Innovative	character	 Innovative	character	is	the	development	of	modern	social	
media	campaign	and	in	the	use	of	modern	social	networks,	
that	 were	 used	 to	 communicate	 with	 our	 young	 target	
group.	Young	people	are	heavy	users	of	mobile	phones	also	
when	driving.	Not	just	for	sending	short	text	messages	but	
also	for	social	media.	Campaign	target	them	through	social	
media.	Use	of	mobile	phones	in	spread	also	among	adults.	
Campaign	 targeted	 them	 through	 media	 (internet,	
newspapers,	TV	and	radio)	and	was	followed	by	advocacy	
campaign	 for	 changing	 the	 law	 that	will	 establish	 easyer	
tracking	of	mobile	usege	in	case	of	road	accidents	for	Police	
and	changing	the	law	for	higher	penalties	for	using	phone	
while	driving.		

	

If	applies,	
describe	to	
what	extend	
the	proposed	
initiative	will	
lead	to	new	
approaches	
and	practices	
in	road	safety.	

Max:	100	
words	

Issues	that	are	
addressed	with	the	
initiative	

Use	of	mobile	phone	when	driving	is	increasing	in	Slovenia.	
Research	made	by	Slovenian	Traffic	Safety	Agency	in	2015	
has	 shown	 that	 75%	 of	 surveyed	 drivers	 uses	 telephone	
and	sends	SMS	messages	while	driving.	In	2012,	"only"	25%	
were	using	mobile	phone.	Research	from	USA	shows	that	
20	 %	 of	 all	 car	 accidents	 are	 caused	 because	 of	 mobile	
phone	usage.	In	Slovenia,	there	is	no	monitoring	for	traffic	
accidents	 caused	by	use	of	mobile	 phone.	 Young	people	
are	heavy	users	of	mobile	phones	also	when	driving.	This	
can	have,	fatal	consequences,	due	to	a	large	disturbance	in	
attention.	Therefore,	we	addressed	youth	and	also	public,	
through	 innovative	 media	 campaign	 and	 policy	 makers	
(Slovenian	 Traffic	 Safety	 Agency,	 Police,	 ...)	 for	 changing	
the	 law	 for	 higher	 penalties	 and	 simplified	 process	 for	
receiving	info	of	mobile	phone	usage	in	case	of	accidents.	

Describe	the	
issues	
identified	
leading	to	
implement	the	
road	safeety	
activities.	

Max:	100	
words	



 

 
 

Activities	developped	 Production	of	 video:	On	Slovenian	 ride	 sharing	platform	
Prevoz.org	we	offered	a	ride	in	a	car	driven	by	professional	
driver	and	equipped	with	hidden	cameras.	Driver	informed	
the	passenger	about	another	(surprise)	passenger	that	will	
be	joining	them	shortly	and	asked	young	passenger	to	send	
a	text	to	this	surprise	passenger.	He	then,	thinking	that	the	
driver	is	the	one	sending	text,	answered	with	an	alarming	
text	about	texting	and	driving.	This	stimulated	a	debate	on	
who	this	strict	passenger	might	be	and	why	is	he	pointing	
fingers	on	texting	and	driving.	

https://www.youtube.com/watch?v=hESHx3SYAuo&t=2s	

(in	Slovene)	

https://www.youtube.com/watch?v=lL6wA1iRDRw	

(in	English)	

A	few	kilometers	later	they	picked	up	surprise	passenger	-	
a	 traffic	 accident	 victim	 in	 a	wheelchair,	 that	 shared	 his	
personal	 experience	 from	 traffic	 accident	 and	 the	
consequences	-	spinal	cord	injury	and	life	in	a	wheelchair.	

Communication	with	media:	Social	networks	were	used	as	
primary	 line	 for	 dissemination	 of	 video.	 This	 was	 pared	
with	TV’s	with	exclusive	 story	about	campaign	and	press	
releases	 to	 all	 other	 relevant	media	 (national,	 regional).	
This	 was	 followed	 by	 interviews	 with	 traffic	 accident	
victims	that	took	part	in	making	of	the	video.	

Communication	 with	 other	 stakeholders:	Major	 mobile	
operators	supported	the	campaign,	Europlakat	with	more	
than	 400	 free	 city	 light	 outdoor	 advertising	 and	 radio	
stations	with	free	advertising	space	and	even	the	Slovenian	
motorway	 company	 (DARS)	 with	 traffic	 displays	 on	 the	
highways.	Those	who	changed	Facebook	cover	to	support	
campaign	 received	 »Don't	 text	 and	 drive!«	 stickers	 my	
mail.	

Advocacy	 campaign:	 folowed	 media	 campaign	 and	
targeted	Slovenian	Police,	Slovenian	Traffic	Safety	Agency	
and	 Ministry	 of	 infrastructure,	 for	 changing	 the	 law	 for	

Describe	all	
the	activities	
involved	in	the	
inititative,	and	
where	
appropriate	
indicate	the	
arrangement	
for	each	
partner’s	
participation.	

Max:	600	
words	



 

 
 

higher	penalties	and	simplified	process	for	receiving	info	of	
mobile	phone	usage	in	case	of	accidents.	

	

	

Genesis	 We	wished	to	raise	not	just	awareness	of	young	people,	but	
also	public	awareness	on	the	dangers	of	texting	and	driving.	
Use	of	mobile	phones,	not	just	for	sending	SMS,	but	also	for	
emails	 and	 communication	 on	 social	 networks,	 in	
increasing	in	Slovenia.	Young	people	and	public	should	be	
aware	 that	 texting	while	driving	 is	 the	 same	as	having	 in	
your	blood	0,8	Promille	of	alcohol	(which	is	the	same	as	if	
you	 drink	 3-5	 dcl	 of	 whine)	 and	 that	 when	 writing	 SMS	
messages	while	driving,	we	focus	on	the	road	4	times	less,	
than	for	normal	driving.		

	

	

Describe	the	
reasons	why	
you	have	
chosen	this	
initiative.	

Max:	100	words	

	

Transferability	and	
multiplier	effect	

In	modern-day	life	use	of	mobile	phones	is	increasing	and	
with	 it	 the	need	 for	 raising	 awareness	on	 the	dangers	of	
texting	 and	 driving	 that	 can	 lead	 to	 road	 accidents	 with	
severe	consequences	(disability).	

Social	 media	 campaign	 “Don’t	 text	 and	 drive!”	 can	 be	
disseminated	 to	 other	 countries	 as	 the	 issues	 that	 are	
coved	 by	 it	 are	 international	 (road	 safety,	 dangers	 of	
texting	 and	 driving,	 severe	 consequences	 of	 road	
accidents). 	

We	made	campaign	with	strong	impacts	which	is	also	used	
on	 our	 preventive	 workshops	 “I	 still	 drive	 -	 but	 cannot	
walk”	 with	 the	 reach	 of	 65%	 generation	 of	 secondary	
school.	 At	 the	 same	 time,	 we	 started	 the	 process	 for	

Describe	to	what	
extent	the	
proposed	
initiative	will	
allow	the	
transfer,	
dissemination	or	
application	of	the	
results,	
experience	and	
knowledge	
gained	as	well	as	
the	good	
practices	on	a	
larger	scale.	



 

 
 

changing	the	law	with	the	aims	for	higher	penalties	while	
driving	and	using	phone	and	easier	tracking	of	mobile	usage	
in	case	of	accidents.	

Max:	200	words	

Promotion	and	
dissemination	

Main	dissemination	of	video	was	on	social	media	with	that	
reched	 more	 than	 401.122	 Slovenian	 Fb	 users,	 which	
represents	more	than	52	%	of	all	Facebook	users.	exclusive	
news	 on	 TV	media	 with	 the	 biggest	 reach	 and	 exclusive	
story	about	campaign.	This	was	followed	by	press	releases	
to	 all	 other	 relevant	 media	 (national,	 regional).	 The	
campaign	got	a	lot	of	media	attention,	which	contributed	
greatly	to	raising	awareness	on	the	dangers	of	texting	and	
driving.	

The	campaign	was	supported	by	major	mobile	operators,	
Europlakat	 with	 more	 than	 400	 free	 city	 light	 outdoor	
advertising	and	radio	stations	with	 free	advertising	space	
and	 even	 the	 Slovenian	motorway	 company	 (DARS)	with	
traffic	 displays	 on	 the	 highways.	 Those	 who	 changed	
Facebook	cover	to	support	campaign	received	»Don't	text	
and	drive!«	stickers.	

Campaign	video	is	still	shared	in	our	interactive	preventive	
workshops	»I	still	drive,	but	 I	cannot	walk«	with	reach	of	
more	than	11.000	Slovenian	preteens,	adolescents	per	year	
that	represents	more	rhan	65%	of	total	generation.	

Dissemination	 of	 media	 campaign	 was	 through	 Zavod	
Vozim	website	 and	 Facebook	 page	 and	with	 newsletters	
send	 to	 schools,	 young	 people	 and	 professional	 public	
working	in	the	field	of	road	safety	and	youth	sector.		

https://www.youtube.com/watch?v=lL6wA1iRDRw	

Describe	whereby	
the	initiative	will	
be	publicised	
(publications,	
events,	websites,	
CD-ROM,	etc.).	

Max:	100	words	

	Continuity	 Promotion	 of	 video	 and	 raising	 awareness	 about	 the	
dangers	 of	 texting	 and	 driving	 will	 be	 done	 in	 future	 on	
interactive	preventive	workshops	“I	still	drive,	but	I	cannot	
walk”.	 Reach	 of	 workshops	 was	 in	 2016	 11.154	 young	
people	at	160	workshops.	 	These	are	carried	out	by	 road	
accident	 victim,	 that	 suffered	 spinal	 cord	 injury.	We	 just	
made	 agreement	 with	 Renault	 Slovenia	 and	 marketing	

Indicate	if	there	is	
a	plan	to	
continue	some	
activities	in	the	
coming	years.	

Max:	100	words	



 

 
 

agency	Publicis	 that	we’ll	 continue	coopetition	and	make	
sequence	of	the	campaign	in	the	end	of	2017.	

	

Evaluation	of	the	
activities	

Video	 received	 401.122	 views	on	 social	media	 Facebook,	
which	represents	52%	of	all	Slovenian	Facebook	users	and	
2.213	 video	 and	 post	 shares	 and	 total	 14.139.547	 brand	
impressions.	 As	 mentioned	 above	 campaign	 video	 was	
shared	 in	 our	 interactive	 preventive	 workshops	 »I	 still	
drive,	but	I	cannot	walk«	with	reach	of	more	than	11.000	
Slovenian	 preteens,	 adolescents,	 and	 young	 people	 from	
February	 to	 December	 2016.	 The	 research	 done	 in	
workshops	 »I	 still	 drive,	 but	 I	 cannot	walk«	 showed	 that	
95%	of	participants	changed	attitude	towards	use	of	mobile	
phone.	

Expert	 jury	 in	 the	 field	 of	marketing	 and	 advertising	 has	
recognized	 the	 importance	 of	 the	 campaign	 “Don’t	 Text	
and	Drive!”	which	received	two	silver	awards	at	the	25th	
Slovenian	 Advertising	 Festival	 in	 the	 categories	 of	
integrated	 communications	 campaign	 and	 Marked	 or	
created	content.	

At	 WEBSI	 –	 Festival	 of	 Slovenian	 digital	 communication,	
campaign	 was	 awarded	 2.	 place	 in	 category	 social	
networks.	

If	relevant,	
describe	the	
proposed	
evaluation	
method	and	the	
performance	
indicators	in	
relation	to	the	
expected	
objectives.	

Max:	100	words	

Other	important	
aspect	that	you	
want	to	underline	

“Don’t	 text	and	drive!”	campaign	 is	a	great	example	how	
NGOs	 can	 connect	 in	 cooperation	 with	 companys,	
marketing	 agencys	 and	 together	 raise	 awarness	 and	
through	 integration	 of	 content	 into	 our	 interactive		
preventive	workshop	“I	still	drive	–	but	I	cannot	walk”	also	
change	behaviour.		

Influence	of	 the	campaign	 is	 felt	also	by	Slovenian	Traffic	
Safety	Agency,	Ministry	of	 infrastructure	 	etc.,	 that	are	 in	
the	 proces	 of	 preparing	 changes	 to	 lesislation	 concernig	
mobile	phone	usage.		

	

Any	information	
that	could	help	
the	jury	to	
evaluate	your	
initiative.	

Max:	100	words	

	



 

 
 

	


