
Campaign Report 



Activities 

• Roadside awareness campaign with RSA and An Garda Siochana

• Tyre Trade News Article 

• Integrated communications campaign across social, radio and print 

• Marketing materials provided to members 



Roadside Awareness 
campaign 

Roadside Awareness campaign with Garda 
Siochana, RSA – Tyre Safety Day, Wednesday 
7th October

Video created to highlight messages around 
tyre safety from the RSA, An Garda Siochana 
and ITIA. 

Video shared across social media channels 
of ITIA and RSA 



Joint Press Release With 
ITIA, RSA and An Garda 
Siochana



Tyre Trade News  



Support For Members 

Communications and Marketing 
Handbook

Tyre Safe Poster for Members to 
display

Supermarket Trolley Keys available 
to members as giveaways

Tyre Safe Leaflet for Members to 
distribute to customers

Tyre Safety Video

Copy of Radio Advert



Support for members
Social Media Graphics 

Competition Time 

Copy options for competitions across social media 

Extensive social media coverage for ITIA and members 



Road Safety Week Packs 
Sent To Members 



Radio 

The ITIA has secured a radio ad on the TalkSport Premier League show (Digital) 

TalkSPORT Premier League Live activity between now and December 31st.

The only live commentary of the Premier League Shows in Ireland (other stations do reports and 
updates but not full commentary) 

Minimum of 400,000 impressions

Approx. 4-6 spots per week every Saturday, targeting a male bias audience.

Added value of 14 x spots on FM104 (FM station, not digital – value €1,300)



Social Media Campaign
Launched 28th October 



Facebook
• Page Followers Increased from 502 (27th Sep) to 779 (12th October)

• Page Likes increased from 478 (27th Sept) to 753 (12th October)

• Total Post Reach of 59, 497 people 

• 560 page views – increase of 678%

• 4,679 video views 

• 6,509 post engagements 

• Total ad spend of €80



Top Performing Posts 

Competition – Three prizes of €400 towards next set of tyres (Goodyear, Michelin and Hankook)

Total reach of 13,578 

368 entries and 298 shares 

Total engagement of 2,159 

Spend of €50



Top Performing Posts 

Total Reach – 22, 726
Total Engagements – 970
Spend - €5

Total Reach – 7,068
Total Engagements – 396
Spend - €5



Twitter Performance 

46 Tweets

32.3K impressions 

284 profile visits 

All organic postings 

Top Tweet:
Impressions – 4,566
Engagements - 214



Retweets and Mentions From RSA

RSA Figures (8/10/20)

Impressions Twitter – 65,103

Engagement on Twitter – 4,899 



ITIA Website Performance 28th Sep – 12th October

Users – 857 

Sessions – 992

Visitor Age Profile 

Devices: 

Mobile 54%

Desktop 42.6%

Tablet 2.9%



Popular Pages (Views)

Directory – 320 

Road Safety Week Members – 96

Road Safety Week – 180

Free Tyre Inspection – 43

Members Benefits - 31



Traffic Source

Social media proved to be a strong driver of traffic to the website

Organic Searches are high – potentially a result of increased radio coverage of 
tyre safety and Facebook ads

Facebook drove 92% of traffic and remains the strongest channel for the ITIA



Notes for the Future 

High website bounce rate of 67% and average duration of 51 seconds indicates website work is 
needed

Directory seems to be the most popular page on the website – should be optimized to help reduce 
bounce rate 

ITIA appearing second in Google search – behind Irish Translators and Interpreters Association. SEO 
work can improve this in the future. 

Facebook should remain the main communications platform 

Twitter proving reliable and should be developed further over time 


